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Overview
Burnley Complex, Inc. is a California C Corporation which operates several entities that comprise its overall business.

Burnley Music and Entertainment Complex is a 6,400 sq. ft. facility consisting of fourteen individual suites.  Seven of the suites are rented year round to tenants who are professionals in various areas of music and entertainment, including composers, a videographer, artist management, promotion and music instructors.  The remaining suites are rented on an hourly or daily basis to numerous groups including casting directors, instructors, event and meeting facilitators and others.  The Complex also operates a recording studio.  The residents of the Complex provide a vast array of experience, expertise and contacts that make it possible for the Complex to fulfill any entertainment need.

Show Business Education is operated by the Burnley Complex.  This is an entertainment educational website that is subscription based and provides educational videos, articles, resource links and access to various providers of services and products in all areas of entertainment.  Subscribers are able to gain valuable information and direction as well as discounted services and products from various providers.  The Complex produces the video content in-house and has access to highly regarded professionals in the industry.  ShowBusinessEducation.com will also offer interactive pay-per-view events and training in selected areas.  There is no site of this nature that exists to cover all areas of entertainment.  The changing nature of the entertainment business has aspiring artists seeking information and contacts to get started in the business.  This will also capitalize on the growing shift to viewing videos online, especially with educational content, as recently reported by Nielsen.

Hollywood Talent Quest, also operated by Burnley Complex, Inc., is a reality television show designed to find the greatest new talent in all areas of entertainment.  The first show is scheduled to be filmed in September as a pilot that can be sold to network, cable or syndicated television.  The show will also offer online webisodes to generate more viewers that will filter into the ShowBusinessEducation.com website, as well as the Burnley Complex website.  This will consistently produce a high volume of viewers who will attract advertisers from diverse areas.  Additionally, the show will feature a video diary of the winners during each phase or area of competition that will allow viewers to learn the process of developing a career while being entertained with the content of the show.

Summary:  Burnley Complex, Inc. has the unique advantage of its central Hollywood, CA location, access to industry professionals, highly experienced executives and staff, as well as a product that has a global reach with unlimited growth potential.  The Complex will also utilize the ever growing social networking websites to maximize its marketing and growth.
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MISSION STATEMENT
Burnley Complex, Inc. is the most innovative concept in the music and entertainment industry to date. The corporation is composed of three entities; Burnley Music and Entertainment Complex, Show Business Education and Hollywood Talent Quest. Following the dramatic shift in the music and entertainment industry in recent years, the Complex’s mission is to provide independent artists with all the tools necessary to develop their careers within this new direction.  The unique strategy of the Complex is to offer all of its services and tools in house as well as on the internet. These tools include career guidance and training in every area of the entertainment industry. Burnley Complex will brand its name as the one stop shop for excellence in entertainment development and as an eminent clearing house for all services, training, marketing and development for the independent and aspiring artist.
Legal Status and Ownership/Management
The Burnley Complex is operated a California C Corporation with Roger Burnley as CEO.  Roger has been a vocal coach for 20 years, is a well-respected figure in the Los Angeles music and entertainment industry. His network is large and influential.  He has coached a number of highly successful commercially artists, such as:  Macy Gray, Brandy, Ray J, Nona Gaye (Marvin Gaye’s daughter), James Tormé (son of Mel Tormé), Jacob Young (All My Children), Lori Loughlin (the new 90210), Kelli Martin, Warren Hill, Wailing Souls, Adam Yauch (Beastie Boys), Dee Dee Warwick, Viola Wills, The Beauties (Gasoline Alley), Cause & Effect (SRC Records), Times Three (Solar Records), Jason Nesmith (son of Mike Nesmith, The Monkees), Solomon Burke, Jr., Pepper MaShay, Michel'le, and Rosanna Tavarez (Popstar's Eden's Crush).  Additionally Roger has been a talent agent and artist manager.  
Development to Date
After commencing renovations in August 2007, the Complex opened fully of October 1, 2007.  The Complex has a strong track record to date for a business of this size.  Further financial data is available upon request.  

The Complex is seeking further investments from sales of shares to new investors for completion of the facilities, operating capital, promotion, marketing and program development.

MARKET
The Burnley Complex can derive revenue streams from different types of customers, which helps to negate market risk. The primary target market is broad and extends to anyone interested in pursuing a career in entertainment worldwide.
Market Size and Growth
Given the Complex’s size and the managing member’s current client base, we estimate that the Complex can operate at normal full capacity comfortably.  Normal full capacity means that all suites are rented eight hours per day, five days per week.  The Complex can also operate above full capacity, meaning that on average its suites are in use by clients for more than 40 hours per week. The addition of Show Business Education to the Complex’s operations provides unlimited revenue growth and worldwide exposure.
Competitive Keys
The Complex has established very competitive pricing to attract a wide variety of customers.  Business travelers in need of meeting or conference space are just as able to use the facilities as photographers and music instructors.
Most importantly, however, the Complex needs to build long-term relationships with the users in its primary target market of musicians and music and art instructors, because these users will be the driving force behind the value and recognition of the Burnley Complex name locally.  Many music instruction studios, recording studios, and entertainment industry-related facilities exist in the greater Los Angeles area; it is imperative that the managing member leverages his experience in the entertainment industry and his network of contacts to build a brand name that is recognized by music, acting, film, television and arts instructors, professionals and students as a name of excellence.
Sustainable Competitive Advantage
The competitive advantage is also to be maintained in the primary target market including all areas of entertainment. There are no centers in the area that have a similar overarching philosophy of creating a synergistic atmosphere within their clienteles by encouraging contact among instructors and artists.  This environment will have tangible benefits to the business success of the Burnley Complex, most notably in the form of higher visibility and profile in the music and entertainment teaching and producing community.
Don Grierson heads the career guidance division of the Complex’s operation.  Don, an internationally acclaimed, legendary A&R executive, came from down under where he got his start as a disc jockey at the age of 17.  He grew to prominence in the recording industry, discovering and working with many of the most notable artists of the 20th century, being involved promotionally with the launching of The Beatles label, Apple Records, and launching several labels.  His many accomplishments can be seen at his site: www.DonGrierson.com.

Roger Burnley has recently signed a contract with Video Professor to market his acclaimed vocal training DVD, “Roger Burnley’s EZ Vocal Method”.  To date Video Professor has only marketed training DVD’s on computer programs and operations and is now ready to launch a new, wide reaching division which Roger was invited to join.  Their current online membership base is more than 8 million subscribers.  This is tremendous exposure for the Complex and will generate additional income.  The launch is slated for late 2008.

James Tormé, www.JamesTorme.com will house his record label and entertainment company, Tormé Entertainment, at the Burnley Complex.  James has signed a recording deal with Koch Records.  A CD release is in the works for this year . . . including material penned in 1971 by his father, Mel Tormé.  Mel, a legendary singer, was a three-time Grammy Award winner whose songwriting credits included "The Christmas Song" (Chestnuts Roasting on an Open Fire).   James credits his success to learning from the pros.  Alongside his dad, James spent time with some of the greatest musicians in jazz history, such as Duke Ellington, Sammy Davis Jr., Peggy Lee and Buddy Rich.  The addition of James to the Complex brings with it access to many music and entertainment professionals to lend their expertise for further development. 

Opportunities
A clientele of talented music instructors and practitioners, as well as other entertainment professionals, is primarily drawn through word of mouth and direct advertising, providing a clear target for marketing efforts.  The viable and visible form of marketing can be performed through the Internet.  The Burnley Complex has established its own website at: www.BurnleyComplex.com. 
There is clearly an opportunity to establish a business such as the Burnley Complex in the midst of the ever-active Los Angeles/Hollywood music and entertainment industry. There is also a substantial need for a professionally-equipped environment in which music professionals can teach, record, and interact and receive professional guidance for their careers.
Marketing
The market is fully ready and many members of this market are actively seeking an all-in-one location where they can conduct several different aspects of their business in a professional manner, using high-quality equipment.  Burnley Complex will contract with a highly proven and reputable PR/marketing firm to initiate a broad-based marketing plan to reach all areas of the music and entertainment industry. This will include a focus on the ever growing social networking sites as well as publications specifically targeted to certain demographics such as:
· Music Connection Magazine – online advertising (www.MusicConnection.com) 
In the age of the Internet, Internet marketing has become much more effective than traditional print and magazine venues.  Music Connection magazine reaches a targeted audience of more than 2 million viewers each month with more than 20,000 unique visitors.

· Backstage – actor and entertainment resource guide (www.Backstage.com) 
Has more than 150,000 unique monthly visitors nationally.
The viral growth of the Complex’s financial vitality and reputation for excellence are destined to follow.   
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